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UNDERSTANDING OUR IMPACT  
Knowing who we affect (and how) will help us change more lives through singing 

ENJOY BARBERSHOP MORE
HOW TO BETTER APPRECIATE 

TYPICAL PERFORMANCES
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INTRODUCING BHS PRESIDENT 

DICK POWELL 
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BARBERSHOP SHEET MUSIC 

AND OUR “LITTLE WHITE LIES”
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Save  
the  
Date!

PhiladelPhia, Pa | June 26–29

2019  
Chorus ameriCa  
ConferenCe

Hosted by Mendelssohn Club of Philadelphia
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Conference Performances Also Include
• Choral Arts Philadelphia • Commonwealth Youthchoirs
• Philadelphia Heritage Chorale • St. Thomas Gospel Choir
• The Crossing • The Princeton Singers

Sessions for choral leaders and managers, networking events, concerts, and more! 
chorusamerica.org

RegiStRation  openS in  FebRuaRy!
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Features
16 Each performer’s true impact 
Carolyn Brandenburg speaks on behalf of all the 
audience members you impacted but never knew.

20 Increasing our impact 
To make a bigger impact in our world, an 
important step is to better define “impact.”

24 Enjoying barbershop more 
How we can turn off our critical filters and better 
enjoy typical groups as much as the contenders.

Departments 
12 Tip Sheet 
We have to tell little white lies to help the 
musically literate navigate the quirks of 
barbershop sheet music. Here are some 
tips for both the new-to-barbershop and for 
barbershoppers who are new-to-mixed-harmony. 

14 Spotlight 
We’ll feature a new person or group every issue. 
This issue: 2019 Society President Dick Powell.

On the cover: Double Date quartet at Give Kids the World Village in Orlando Photo by Lorin May

In Every Issue 
4 Starting Pitch + Feedback 
What you are telling us about Everyone in 
Harmony; feedback on Barbershop History

8 Noteworthy 
A new look for The Harmonizer
Welcoming new citizens with song

32 Chapter Eternal 
Includes a recent district president, pitch pipe king

34 Member Services Directory 
Where to get answers from Harmony Hall

36 The Tag 
Earl Moon was one of the best ... at just about 
everything. “Pal O’ Mine” piles it on.

Connect with us
barbershop.org

YouTube: BarbershopHarmony38

Facebook: barbershopharmonysociety

Twitter: @barbershopnews

Instagram: @barbershopharmonysociety

24
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29

We love top level groups—let’s give typical groups more love.

2018 District Champions
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GENERAL CORRESPONDENCE/EDITORIAL 
harmonizer@barbershop.org 

EDITOR
Lorin May

OUR VISION
 Everyone in Harmony

OUR MISSION
To bring people together in harmony and fellowship to 

enrich lives through singing.

OUR PURPOSES
To perpetuate the old American institution:  

the barbershop quartet and barbershop harmony

To promote appreciation of barbershop harmony

To initiate and maintain a broad program  
of musical education, contests, and appreciation in 

support of barbershop harmony and the  
allied arts

To establish and maintain foundations that support 
our vision

To initiate, promote and participate in charitable 
projects that support our vision

The Society for the Preservation and Encouragement 
of Barber Shop Quartet Singing in America, Inc. 

(DBA Barbershop Harmony Society) is a non-profit 
organization operating in the United States and Canada.

January/February 2019
Volume LXXIV Number 1

Complete contact info: pages 34-35
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L eading the Society is a combina-
tion of listening, planning, and 

just plain talking with one another. 
When CEO Marty Monson and 
President Dick Powell get on the 
phone, their conversations stray 
across the entire map of the barber-
shop world, from the “big picture” 
issues, to their favorite moments. 
Rather than side-by-side president 
and CEO columns, “Starting Pitch” 
will be an issue-to-issue conversation 
between Marty and Dick. Pull up a 
chair and listen in. 

MARTY: You and I go to a lot of district 
conventions and schools, so we hear 
a lot. What’s it been like for you when 
you’ve met people these past few 
months?

DICK: A mix of reactions. There’s 
some fear driven by lack of clarity 
and uncertainty on the part of our 
wider membership—despite all of 
our efforts to communicate in every 
way possible.

Eavesdropping at the afterglow with BHS 
President Dick Powell and CEO Marty Monson 

don’t have to be afraid of them. 
 I know one chapter that’s had 
women on the risers for several years. 
Now they have an opportunity to be 
legitimate instead of hiding in the 
shadows. That’s a good thing for them. 

MARTY: Just to clarify facts, current 
feedback from Chapter Advocates 
show that 75% of chapters will con-
tinue to have a men-only experience, 
and some of those will also add a 
mixed chorus or a women’s chorus. 
 One chapter had 20 or 30 people 
show up for a mixed harmony night. 
When they told their guests, “Our 
roots come from men singing barber-
shop together,” a guest replied, “You 
mean there’s been a men’s barber-
shop chorus in this community?” 
 The most radical aspect of our 
launch might be that not only are 
we becoming inclusive, but also 

Get in Touch
Dick Powell, Society President leadsingerdpowell@gmail.com 
Marty Monson, CEO/Executive Director CEO@barbershop.org

MARTY: We’ve been hearing “don’t 
take my barbershop away from me.” 
I know that the devil is in the execu-
tion—not in the details—but we can 
live up to that slogan.

DICK: When I hear, “Are you forcing 
us to have women in our chapter?” I 
say, “No, we’re inviting you to have 
a thorough conversation about your 
future. What would you like to be? 
What does that imply about the 
changes you might make?” If those 
changes are things that you choose 
to do, nobody’s forcing you and you 

Marty

STARTING PITCH
A conversation with our President and CEO

Dick
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What you are telling 
us about Everyone 
In Harmony
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radically supportive of the sin-
gle-gender singing experience. In 
a time and era where everything is 
being brought together into one pool, 
we are reasserting the benefits of 
all men singing together, all women 
singing together, and men and 
women singing together. All those 
variations together!
 This reach of Everyone in Harmony 
will bring a whole new spectrum of 
new singers and fans within our orbit. 
It has to be done through the lens of 
abundance, that there are a lot of peo-
ple out there that are not singing, and 
we believe that barbershop is a great 
vehicle to get more people singing 
together.

DICK: I met a member who said, “I 
used to hate you guys. I thought you 
were trying to throw away everything 
I love about barbershop. But I’ve 
come to understand everyone else 
should get to enjoy barbershop the 
way they want as long as I can enjoy 
it the way I want. And you’ve allowed 
me to do that.” And then we sang and 
rang some tags together.

MARTY: You’re not required to make 
a decision on day one. We also have 
resources available to help you 
through any transition so that you’re 

not left in a lurch. We want our chap-
ters to be successful. We want you 
to be able to visible and sought out 
in your community. We want you to 
thrive. Be willing to raise your hand 
and ask for help. 

DICK: We would love for every chapter 
to periodically pause and say, “Where 
have we been? Where do we want to 
go? What forces are at work in our 
community and in the world at large 
that either impede certain options or 
enable others?” 

MARTY: Yes, we ask every chapter to 
define its own mission. But some mem-
bers dismiss the very idea of a chapter 
mission because they don’t understand 
the benefit or think “That’s a waste of 
time, I just want to sing.”

DICK:  We have a structure that seems 
to encourage people to think, “I’m in 
my chapter, we do what we do, we’re 
not part of anything larger. And what 
we do doesn’t have any impact on 
anybody other than ourselves.” We 
got to where we are today by listening 
to our members and others who are 
interested in barbershop. We then 
created a vision that makes room for 
additional desires without subtract-
ing what we already love. We invite 
our chapters and our districts to join 
us in the journey to that future. When 
we do, we are not telling anyone what 

What we’re 
reading, doing 

and listening to. 

Chapter installations
Dick officiated at Harmony 
Heritage Singers, Heart of 
Maryland, and Hunterdon 

Harmonizers

A Christmas Carol
For Dick, three holiday 

performances for 
Chesapeake Shakespeare

ACDA Convention
Marty is looking forward 
to a busy week building 

relationships Feb 27-Mar 1

Marty is reading
 “Culture Code: The Secrets 

of Highly Successful 
Groups,” by Daniel Coyle

50th Anniversary
Dick and Roxanne Powell, 
with kids and grandkids in 

Gatlinburg, TN

O’Korch Night
Dick’s annual chapter 

event, where he will sing 
with an Irish quartet

“Yes, Indeed”
Arr. Earl Moon–one of 
Marty’s learning tracks

Above: BHS chapter Stockton Portsmen, 2018 MBHA 
Champ. District presidents know of at least 40 BHS 
chapters that had women on the risers prior to the 
June 2018 opening of membership to all. At least 75% 
of BHS chapters plan to maintain a male-only chorus, 
including those that may explore additional options.
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“IN AN ERA OF GENDER 
ROLE QUESTIONS, WE ARE 
REASSERTING THE BENEFITS 
OF MEN SINGING TOGETHER, 
WOMEN SINGING TOGETHER, 
AND MEN AND WOMEN 
SINGING TOGETHER. ALL 
THOSE VARIATIONS!”
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Barbershop history spread was great work
That is an amazing piece of work. Congratulations on 
an informative piece that appropriately and accurately 

summarizes decades of history. 

David Wright
St. Louis, Mo.

I devoured the issue quite quickly and your main piece 
was awesome. Or to quote Dan Henry Bowser, “Your usual 

lackluster performance!” You are so great at your job.

David Krause
Kansas City, Mo.

“Tom the Tattler” from 1900 was credited as the earliest published mention of the term 
“barber shop quartet” (or quartette). The recent digitization of older newspapers has 

revealed several earlier instances, including one from 1892.
 Via Newspaper Archive: “Foreman’s barber shop quartette is getting to the front very rapidly.  
On Tuesday and Friday evenings they will entertain those who can stand it to listen” (Decatur 
[IN] Democrat, April 8, 1892).  Via newspapers.com:  “The barber shop quartette entertained 
friends at the home of Jonas Allen yesterday afternoon and sang several selections in a pleasing 
manner” (Scranton [PA] Republican, May 16, 1893). A lengthy article on “Barber Shop Chords”  
was originally in the Kansas City Star and republished in the Arizona Republic, May 15, 1899.

Justin Watkins
Board Secretary, Ambassadors of Harmony

Wow! What an amazing surprise to see an article about our championship! Also, a 
shout to Mary’s stepdad, Grant Hunget, who is also a long-time member of the BHS, 

singing with medalist chorus Central Standard and CSD champion mixed quartet, Date Night, 
with our Queen Mom! We love you Grant!  #onebigbarbershopfamily

ClassRing quartet
2019 Sweet Adelines Queens of Harmony

Reader Feedback
Let us know what’s on your mind: Harmonizer@barbershop.org

STARTING PITCH
A conversation with our President and CEO

110 7th Ave N.
Nashville, TN, 37203

Harmonizer@
barbershop.org

Barbershop.org Facebook.com/
barbershopharmonysociety

to do, we are encouraging all to help 
lead in realizing the full potential for 
each chapter, district, and individual.
 It’s not Marty’s vision. It’s not 
Dick’s vision. It’s everybody’s vision. 
We ask all to enrich this vision with 
their own ideas and their own life 
experiences. Take ownership of this 
vision and breathe life into it.

MARTY: No one should use Everyone 
in Harmony as a scapegoat. The 
vision does not ignore our Society 
challenges, district challenges, or 
chapter challenges. Everyone in 
Harmony is an opportunity for us to 
reflect on all of those things, so that 
we can sustain ourselves and grow 
once again, because of the energies 
and passions that we have for this 
wonderful style of music and art 
form.

DICK: You are 100% right. One of 
the hidden benefits of Everyone in 
Harmony is that to achieve that vision, 
we have to address these weaknesses 
that have languished far too long. 

MARTY: We’re all playing in the same 
sandbox. We’re not in seven hundred 
or a thousand different sandboxes. 
We’re all in this together. We need to 
grow what we do together. We need 
to work together. We need to get more 
people singing together and realize 
everyone means everyone.  n

“IT’S NOT MARTY’S VISION. 
IT’S NOT DICK’S VISION. IT’S 
EVERYBODY’S VISION. WE 
ASK ALL TO ENRICH THIS 
VISION WITH THEIR OWN 
IDEAS AND THEIR OWN LIFE 
EXPERIENCES.”





NOTEWORTHY
The latest in the world of Barbershop.
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With chapters now having the 
option to welcome everyone 

as members and with anyone having 
the option to form BHS chapters and 
quartets, January 2019 is a milestone 
for the Barbershop Harmony Society. 
This seemed like a great moment to 
inaugurate a fresh, clean new look 
for The Harmonizer as well!
 There’s been a lot of evolution since 
the prior layout debuted in 1999, but 
two decades since a full redesign is 
the graphic equivalent singing the 
same contest ballad for 12 years. 
The new look comes thanks to a lot 
of work with the magazine experts 
at MSP Communications, based in 
Minneapolis. The updates are more 
than skin deep. Here are some of the 
more obvious editorial changes:
• Starting Pitch. The President and 

CEO columns are no longer sepa-
rate. Staff and volunteer leadership 
has always been a team sport—it’s 
time to reflect that.

• Noteworthy. News about the 
accomplishments of our groups 
and members is now featured 
up front, where it belongs. This 
“Noteworthy” news will be mixed 
in with the timely BHS news 
previously found in the “Tempo” 
section.

• Spotlight: A different member, 

A new look for
The Harmonizer
Keeping what you love and adding  some great new options—it’s a theme for 
the Society and also for the newly redesigned Society magazine

Our new look is equally rooted in the past and 
in the future—one that, like BHS culture, is 
serious about changing lives through barbershop 
harmony, but which never loses sight that what 
we do is seriously fun!

chapter, or quartet every issue. 
This issue: our new BHS President 
Dick Powell. Send us your sugges-
tions for future Spotlights.

• BHS Yearbook: This separate publi-
cation will accompany the Nov/Dec 
2019 issue of The Harmonizer. While 
convention recaps will continue in 
the regular magazine, most com-
petitor photos will now be grouped 
together in one convenient annual 
package. Each Yearbook will feature 
photos and info on every compet-
itor in that year’s International 
Quartet Contest, International 
Chorus Contest, Seniors Quartet 
and Chorus Contests, Varsity and 
Junior Quartet and Chorus contests, 
District Quartet Champions, and 
any contests that may be added in 
the future.

READ ONLINE Read the most recent issues of The Harmonizer at www.barbershop.org/
harmonizer. Members can read nearly 80 years of back issues at barbershop.org/docs.

Help us feature your group
The May/June 2019 issue of The Harmonizer 
will feature groups that have explored the 
variety of available options: men’s, wom-
en’s, and mixed ensembles. If you would 

like your group to be featured, contact 
harmonizer@barbershop.org.

The Polar Express,
but in Kansas City 

Kansas City’s historic Union Station set a gor-
geous stage for the annual Holidays Come Alive 
event, featuring a full 60-minute concert from 
Harmonium. “People were packed from wall 

to wall, standing and lifting their cell phones 
high in the air to capture our performance. The 
highlight was when we broke into “Silent Night” 
and asked them to join in and heard everyone 
singing with us in that setting.  Truly a magical 
holiday moment of Everyone in Harmony!” 
www.facebook.com/HarmoniumQuartet

 FRESH LOOK, FRESH FEATURES

Somerset Hills, NJ Chapter

NOTEWORTHY
The latest in the world of Barbershop.
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GREAT OUTREACH IN LOL
Youth programs in the Land O’ Lakes 
district offer a full stack for educators 
and students: free sheet music, Harmony 
University scholarships, support for 
a youth chorus heading to the Next 
Generation Barbershop events. Its 
signature event invites all groups that 
enter WSMA State Solo & Ensemble 
contests to compete in the Wisconsin 
Youth Harmony Festival, with prizes and 
coaching from memorable clinicians. 
Team leaders Rich Kirwin and Jack Rybak 
were joined at the recent state convention 
by past state champs Vintage Mix Quartet.   

Welcoming new 
citizens with a song

MUSIC MEDICS: CHAPTER OR INTERCHAPTER SERVICE
Music Medics is all about sending quartets to sing exclusively at children’s hospitals in your 
local area as an ongoing, permanent project within your local community. Nothing builds 
camaraderie and encourages quartet singing among your singing community better than shar-
ing this incredibly fulfilling experience with other Music Medics audiences and participants. 
#wesingweserve

WHAT’S YOUR NEXT SONG?
Looking for great song ideas? Need the flavor 
of a particular year in history? Find vintage 
recordings of the songs of the past hundred 
years at playback.fm/charts, complete with 
audio and video links. Hours of inspiration 
and great listening!

 80 YEARS AGO ON THE POP CHARTS MAKING A DIFFERENCE IN YOUR COMMUNITY

Short caption if needed

DOWNLOAD Get the Music Medics Guidebook:
https://shop.barbershop.org/music-medics-guidebook-download

America’s newest citizens are greeted with its homegrown music in Bing-
hampton, New York, where the Southerntiersmen Chorus have sung at 
naturalization ceremonies for the past three years. The National Anthem and 
“God Bless America” bookend the proceedings, with occasional additional 
tunes depending on the judge’s schedule. The chorus has been cited with spe-
cial recognition from the city and the State Assembly for its service. 
www.facebook.com/Southerntiersmen

 YOU CAN DO THIS, TOO!
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Velcro quartet out of the 
Colorado Springs America 

the Beautiful Chorus decided to 
go Christmas caroling this past 
December. They secured the neces-
sary permits to sing in the city plaza 
area for about four hours. Up and 
down they went, singing every carol 
they knew, getting all the typical 
accolades.
 Then came along an elderly wom-
an. She walked up and handed them 
$5. They refused. She insisted. They 
refused again. She told them there 
was no way they were going to refuse 
her gift after they had brightened 
her day so much. So, eventually, they 
caved in and accepted her generosity.
 Then came a man who appeared 
homeless. 
 They were mid-song when this 
man approached and held out a hor-
izontal clenched fist toward them. 
Continuing to sing, a couple of the 
guys gave him a fist-bump. “No, man! 
Hold out your palm underneath!” he 
said, demonstrating an outstretched, 
upward palm with his other hand. 
The quartet bass, Gary N. Hicken-
looper, played along and put his open 
palm beneath the man’s clenched 
fist.
 The man opened his hand and 
dropped eight cents onto the bass’s 
hand. Eight individual pennies.
 The quartet halted and told the 

Your singing means 
more than you know 
Eight pennies, and all the joy in the world for this Colorado quartet

After singing together for years, Colorado’s Velcro 
quartet learned from a homeless man what their 
singing does for audiences.

man they couldn’t take his money. 
He refused to take it back. They tried 
again; he refused again.
 “You don’t understand,” he said. 
“I’m out here, and things are tough. 
Really tough. Then you guys come 
along and just fill my day with joy. 
Merry Christmas. It’s the least I can 
do.”
 When, really ... it was probably the 
most he could do.
 That man didn’t care about how 
many 7th chords the quartet sang, or 
whether they were in tune, or their 
contest placement. He only cared 
that they transformed his life so 
much that day, he gave them every-
thing he had—8 pennies.
 Think that life was enriched by 
singing?

- Jim Johnson,
jjohnson@harmonyfoundation.org

Congrats to Aged to Perfection
Big kudos to the 2018 Harmony, Inc. 
International Quartet champion: Ellie 
Pomer (Br), Kathy Pomer (Bs), Gaye 
LaCasce (T) and Alexa Beal (L). Tip to 
quartets: it certainly didn’t hurt that 
this quartet received top-level coaching 
in the Quartet College at Harmony 
University three years straight!

Follow along with new members
During their first year, new members 
receive an email with a bit of BHS 
background: how to have more fun 
singing, where to learn more about the 
style, upcoming events, and expanding 
their barbershop world. You might learn 
something, too! Explore the basics of 
four-part harmony, its roots in African 
American communities in the 1800s, 
and evolution through the years. www.
barbershop.org/intro-to-barbershop-
what-is-barbershop 

HARMONY FOUNDATION INTERNATIONAL

NOTEWORTHY
The latest in the world of Barbershop.

SPOTTED: Quad Squad quartet from the 
San Diego Sun Harbor Chorus was

featured in a full-page ad in the in-flight
magazine for Southwest Airlines!
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WATCH ONLINE 
Subscribe to the Society’s YouTube 
channel and you’ll never miss 
anything. www.youtube.com/
barbershopharmony1938

 $50,000 TO FIGHT BIRTH DEFECTS

With guest, Sound of Tennessee Chorus

Singing Valentines Day
February 14
Get more gigs with Gig Salad!
• www.gigsalad.com 

Early Bird ends Feb. 15! 
June 30-July 7
Salt Lake City
Rates are about to go up–get 
your registrations and reserve 
your hotel! A great destination 
city, and contests and shows in 
the amazing  Conference Center
• www.barbershop.org/slc

Harmony, Inc. milestone 
February 26
Congratulate our Harmony, Inc. 
friends on 60 years of harmony!
• www.harmonyinc.org

ACDA National Conference
February 27-March 2
Kansas City
Educators keep falling in love 
with barbershop! BHS stars and 
staff enjoy a big presence all 
week, with Westminster Chorus 
and Central Standard earning 
prestigious performance slots
• www.acda.org

Harmony University
July 21-28
Belmont U, Nashville
Spend a life-changing week 
learning from barbershop’s best 
coaches and instructors
• www.barbershop.org/hu

Midwinter 2020
January 7-12
Jacksonville, Fla.
Both Junior and Seniors quartets 
and choruses compete, plus even 
more of the year’s best shows! 
• www.barbershop.org/events

2020 International
June 28-July 5
Los Angeles

What’s Happening

PARDON ME, BOYS, BUT WHERE DID YOU GET THE TRAIN?
Yep, this time, it really WAS the Chattanooga Choo Choo—both the Choo 
Choo Chorus, and the eponymous piece of stage decoration. Proceeds from 
annual holiday shows have benefited the Boehm Birth Defects Center, topping 
$50,000 through the years. In thanks, the hospital donated the large signage, 
which had marked the construction site of a new Children’s wing.
www.choochoochorus.org  n

12.1M
YOUTUBE VIEWS IN 2018
Think no one has heard of bar-
bershop? Think again. With more 
than 12 million views last year, our 
YouTube channel is the universal 
tool for instantly showcasing the fun 
and musical excellence of our style. 
Comedy dominates the top of the 
charts, which is just fine with us, 
when it means great singing from 
Main Street and The Newfangled 
Four. 

2021 Cleveland
  2022 Charlotte
  2023 Louisville
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SHOP FOR ARRANGEMENTS 
We have thousands of titles in our sheet 

music library for barbershop groups of any 
mix. Check them out at shop.barbershop.org

S ingle-gender and mixed bar-
bershop present a “Yes, and …” 

option. We are committed to 
keeping single-gender barbershop 
vibrant (YES) and we also invite 
folks to try mixed harmony as an 
option (AND). To ensure that new 
and future singers understand all 
the terminology, let’s more clearly 
define what we mean by “mixed 
harmony.” The definition may seem 
obvious to some, but it’s a little 
tricky once we introduce our sheet 
music to people who have never 
seen the barbershop style in print.

DEFINING MIXED HARMONY
If more than one gender is repre-
sented, no matter the combina-
tion, it is a mixed harmony group. 
Eighty men can form a men’s 
choir—80 male singers and one 
female singer are a mixed choir.

DEFINING VOICE PARTS
To review, tenor is the highest 
voice part, harmonizing above the 
melody; lead is the second voice, 
primarily singing the melody; 
baritone is the third-highest voice 
part, completing the chord by 
moving above and below the mel-
ody; and bass is the lowest notes, 
providing foundational harmony 
for the rest. Barbershop music for 
men, women, and mixed harmo-
ny is always TLBB—tenor, lead, 
baritone, bass. Unlike most choral 
music, gender has no implication 
on the voice part people can sing 
in barbershop. The trick? The 

TIP SHEET
Donny Rose, Director of Music Education    

drose@barbershop.org

The challenges of 
barbershop sheet music

choral world does not know what is 
meant by TLBB. 

BARBERSHOP SHEET MUSIC ISSUES
If you introduce our sheet music to 
someone who is not from the music 
world, they will accept our music 
traditions as the norm. The bad news: 
an experienced music reader may be 
confused by many of our barbershop 
notation traditions. We are not typical! 
We don’t use many tempo, style, or dy-
namic markings, we force note stems 
up or down, and we even add new 
material to the end of the song—yep, a 
tag is weird to non-Barbershoppers! 
 To help our new-to-barbershop 
musicians, we tell a little white lie on 
our sheet music covers and use four 
familiar letters inaccurately:
• TTBB: Tenor 1, Tenor 2, Baritone, 

Bass. (Translation: music for men)
• SATB: Soprano, Alto, Tenor, Bass. 

(Translation: music for women and 
men)

• SSAA: Soprano 1, Soprano 2, Alto 
1, Alto 2. (Translation: music for 
women)

Commonly-used notation for barbershop music can confuse experienced musicians,
and experienced Barbershoppers can find mixed barbershop harmony perplexing. Let’s address both.

The prior labels work as a generic 
starting place to get different voice 
combinations together. However, 
once these new-to-barbershop peo-
ple look at the actual printed sheet 
music, they encounter differences 
from the rest of the choral world.

TTBB MUSIC IS “DISGUISED”
Traditional men’s music is typically 
(not always) presented only with bass 

Purchasing music at shop.barbershop.org is easy. 
But when it comes to reading our sheet music, 
there are some things we do differently that can 
be confusing to some.
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clefs. Barbershop sheet music has 
the bass clef and the vocal tenor clef 
(that little 8 means sing an octave 
down). This type of treble clef is less 
common outside of barbershop ar-
rangements. People new to our style 

might confuse it for SATB. In 
addition, because TTBB charts 
in the choral world are intend-
ed only for men, new-to-bar-

bershop folks and music teachers 
would not be aware that women can 
typically sing the top 1, 2 or even 3 
parts of our music. Our TTBB charts 
(sometimes pitched up, with a few 
alterations) are what most mixed 
harmony barbershop groups perform 
all over the world today.

SATB IS TRICKY
True sopranos often have trouble with  
mixed harmony barbershop range 
because it’s too low, and true basses 
can’t sing mixed or men’s barbershop 
because it’s too high. In almost all 

SATB music, the soprano is on the 
melody, but our music has that top 
part harmonizing above the melody 
(the part we call tenor). The melody is 
now on the alto line (the part we call 
lead). The listed tenor part is in the bass 
clef (the part we call baritone). This is 
confusing to new-to-our-style singers 
looking for mixed harmony barbershop, 
because it appears that the only options 
in print are two women on the top voice 
parts and two men on the bottom voice 
parts—and that is not the case! We print 
our SATB music primarily so music 
educators will know this is barbershop 
for their young men and women.

SSAA TRIPS UP EXPERIENCED MUSICIANS
Like the men’s charts with the little 
8 below the treble clef, women’s bar-
bershop has the same little 8 above 
the bass clef. Women from outside of 
the barbershop world rarely (ever?) 
sing in the bass clef, and we con-
stantly have people who purchase 
our SSAA music send us a note or 

return the music because they 
mistakenly think this is men’s 
music. Women from barber-

shop understand because this bass 
clef tradition avoids a bunch of led-
ger lines and it makes visual sense to 
them … but folks new to barbershop 
have no context, and simply will not 
use something that looks this weird.

ANY GENDER CAN SING ANY PART
In a mixed harmony setting, it is 
likely that men will sing bass and 

Search options make it 
easier for anyone to find 
what they’re looking for. 
But even experienced 
Barbershoppers may not 
realize that most of our 
thousands of arrangments 
are already ideal for mixed 
harmony.

women will sing tenor—but not 
always! Our music is arranged in 
close harmony, meaning the notes 
are closer to each other than  tra-
ditional choral arrangements. This 
compressed range makes finding 
similar voice ranges critical. A true 
soprano 1 or very low bass will need 
to find similar voices to have success 
in close harmony. A really low bass 
would generally do better with other 
men who also have lower voices, 
just as a really high soprano would 
harmonize more easily with other 
higher voiced women.
 If you are ready to give mixed bar-
bershop a try, start with a familiar 
TTBB polecat and see how the range 
lays for the higher voices. The tenor 
on “My Wild Irish Rose” lays be-
tween C# and F … that’s only a third 
(very narrow). The lead is pretty 
rangy (an octave) while the baritone 
is only a fourth (also very narrow) 
between F-Bb (with one note excep-
tion). These notes will work for most 
women in the written key, but might 
lay a little better up a whole step. The 
bass and lead are still very much in 
the guys range, and women on tenor 
and alto women on bari can sing this 
low.
 If you have never tried mixed bar-
bershop, sing a tag at an afterglow or 
show. Women love having naturally 
lower and resonant voices in the bass 
clef, and men love having naturally 
higher and resonant voices in the 
treble clef. Everyone wins, and all 
people are singing in their natural, 
freely produced range! n

TO HELP OUR NEW-
TO-BARBERSHOP 
MUSICIANS, WE TELL A 
LITTLE WHITE LIE ON OUR 
SHEET MUSIC COVERS 
AND USE FOUR FAMILIAR 
LETTERS INACCURATELY

SEE EXAMPLES ONLINE
Compare the charts: See various ways of 
notating the same music on our web site.

barbershop.org/harmonizer.
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I met Dick Powell, our new BHS 
Society President, in 2014 when I 

was a candidate for the Society Board. 
It was a bit intimidating. Dick had a 
huge barbershop leadership resume 
while mine was … limited. Dick was 
professional, thoughtful, and disci-
plined. I was enthusiastic, sometimes 
opinionated, and often flew by the 
seat of my pants. I wasn’t sure that an 
over-achiever such as he would give 
me a second look. But I was wrong. 
He took a great interest in helping 
me develop as a leader and even went 
so far as assigning me reading and 
homework. When I asked him, “Why 
me?” he told me, with a slight smile, 
“Because you.”
 And that is Dick Powell. He looks 
for potential. He looks at possibilities. 
Dick has a fondness for big words and 
bigger thoughts and would never shy 
away from a tough question … or a 
silly one …
 
Spider-Man got bit by a radioactive 
spider, Superman came to earth as an 
extraterrestrial refugee. What is your 
Barbershop origin story?
In 1958, my folks took me to see The 

SPOTLIGHT
John Donehower, BHS Board Member    

johndonehower@charter.net

Introducing 2019 BHS 
President Dick Powell 

shop makes a positive difference in 
their communities. Making these 
personal connections and discovering 
how much Barbershoppers every-
where have in common gives me hope 
for the future, not only for barbershop 
but for the larger world.
 
Tell us about your leadership journey 
from chapter to district to society. 
Where are the bodies buried? 
There are none, I hope! I joined to 
learn how to sing and perform, not 
to rise in the ranks of leadership. But 
when I was asked to do a job in my 
chapter, in my district, and then at the 
Society level, I felt it my duty as a ser-
vant leader to accept. I never dreamed 
I would be in this position.
 
How important to the future success of 
BHS is leadership development? 
It’s critical. In 1995, Society President 
Dick Shaw asked me to serve on the 
Society’s first Leadership Task Force. 
He correctly believed that men would 
only join chapters that were well led, 
and that our leadership education 
needed to be as effective as our music 
education. The Chapter Support and 
Leadership Training (CSLT) program 

He joined not so he could lead but simply to learn how to sing. But his 
duty to be a “servant leader” has him helping chart the Society’s future 

Far left: Dick (second from left) delivers a Singing 
Valentine with a quartet from his Patapsco Valley, 
Md., Chapter. Left: With some of his extended 
family (center, back), including seven children.

Music Man on Broadway, where I 
saw the Buffalo Bills perform. I was 
13 and didn’t understand what bar-
bershop was, but I sure did like the 
sound. In 1977, barbershop became 
a big part of our lives when my wife, 
Roxanne, started singing with the 
Sweet Adelines in San Antonio, then 
Annapolis. Between my travel as an 
Air Force officer and watching five 
small children so Roxanne could 
sing, there was never an opportunity 
for me to try. Finally, in February 
1980, Roxanne got David Updegraff 
and two other men to take me to the 
Sons of the Severn, directed by Bob 
Disney. The music hooked me, and 
the warmth and fellowship of the 
chapter kept me coming back.
 
What was the first barbershop song you 
learned? 
“Moving Picture Ball”—at my first 
afterglow, and I can still sing it today!
 
What aspect of the barbershop experi-
ence brings you the most joy? 
Visiting and singing with Barber-
shoppers and their families around 
the world and learning how barber-

“STRATEGY AND 
IMPLEMENTATION 
PROGRAMS ALREADY RUN 
OUT TO 2038. WHEN WE 
SUCCEED, THE RESULT WILL 
BE A THRIVING SOCIETY 
BRINGING HARMONY TO 
MILLIONS.”
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and Chapter Officer Training Schools 
attempted to address this need, but 
may not have been ideal for adult 
learners. Fortunately, we have many 
more technology options these days. 
One size doesn’t fit all, because men 
and women are seeking more diverse 
ways to interact with and consume 
barbershop.
 
Why Everyone in Harmony? 
In three words, it summarizes what 
the BHS stands for and what we 
strive to achieve in the larger society. 
When we bring people together to 
sing, especially to sing barbershop, 
we create a bond of fellowship, 
friendship, and harmony that man-
ifests itself in tolerance and under-
standing. Even when we disagree, 
we can do so without being disagree-
able. I believe we all need this expe-
rience in our lives, our families, our 
communities, our countries, and the 
world. The strategy and programs 
planned for the implementation of 
Everyone in Harmony already run 
out to 2038. There is a lot to do and 
there will certainly be adjustments 
as we move ahead. When we suc-
ceed, the result will be a thriving So-

ciety bringing harmony to millions.
 
What does the BHS Board of Directors of 
the future look like? 
The next generation Board will likely 
be larger, more diverse, younger, 
and feature some very bright and 
multi-talented men and women. 
Their charge will be to ensure that 
we remain on course and deliver on 
the promise of our vision.
 
Your wife is a leader in both Harmony, 
Inc. and the Mixed Barbershop Harmony 
Association. How do you manage the 
stresses of being a barbershop power 
couple? 
Neither Roxanne nor I would agree 
that we’re a “power couple,” but we 
are busy! We have enough to talk 
about that we rarely discuss our vari-
ous leadership challenges.
 
Which was better preparation for your 
new role as Society President: your years 
as an Air Force Officer at the Pentagon, 
or being the father of seven? 
Fatherhood! The Air Force taught 
me a lot about strategic and pro-
gram planning, acquisition, human 
resources, project management, etc. 
But because of my children I am 
better at listening, conflict resolu-
tion, and at contingency planning 
and disaster recovery techniques. 
Because of them I have a useful 
sense of humor, and I never worry 
about losing control because I never 
assume I have it in the first place!  n

Dick and the author serve on the Strategic Planning 
Committee. In the below 2017 SPC meeting are 
Skipp Kropp (Immediate Past President), Dick 
Powell, Marty Monson, Steve Denino (Board 
Governance Advocate), John Donehower.

ABOUT DICK POWELL 
Married to Roxanne Powell nearly 50 
years; they sing together in a mixed 
voice community choir and a mixed 
voice barbershop chorus

Seven children, six grandchildren, 
one great granddaughter

Sings with the Patapsco Valley, Md., 
Chapter

Board member of the 
Linwood Center, which 
serves autistic children 
and adults

Roxanne is the President of the 
Mixed Barbershop Harmony Associ-
ation (MBHA), sings with Bella Nova 
Chorus of Harmony, Inc. (HI), is the HI 
Key-Note Editor, and directs Full Circle, 
a mixed voice barbershop chorus

BARBERSHOP HIGHLIGHTS
• Sang in 3 registered quartets and 2 

chapter choruses
• Multi-year president, secretary, 

and board member in two chap-
ters

• Chairman Society Leadership Task 
Force, CSLT Committee, and COTS 
Subcommittee

• Certified Chapter President 
instructor

• Certified Contest Administrator
• Society Board Member-at-Large
• Society Executive VP

Mid-Atlantic District
• Area Counselor
• Division VP
• Secretary
• Advanced Technology Chair
• Executive VP
• President
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Understanding the true
impact of your performances

By Carolyn Brandenburg
carolynbburg@gmail.com
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I was drowning—exhausted, isolated, and months beyond the end 
of my rope as the 24/7 sole caregiver to my dying husband. Another 
video or group might have had the same effect, but it was a then six-
year-old upload of the Ambassadors of Harmony’s “76 Trombones” 
that first reached me during my darkest hours. Online barbershop 

performances became my one respite from an exhausting trial.

Don’t ever assume that you are the only person who
gains a lasting benefit from the singing you do.

For me, the impact was greater than you can imagine. 

Understanding the true
impact of your performances

I clicked the Facebook video shared by my 
son, and for the next five minutes my heavy 

burdens disappeared.
 The singing and tight harmony were amaz-
ing, and I could actually understand the words! 
I was fascinated. I watched it again and again 
trying to figure out how they did everything.
 That was barbershop? 
 I thought barbershop was quartets who wore 
strange hats and sang “Lida Rose”—not cho-
ruses singing contemporary songs with such 
showmanship.
 Listening to the Ambassadors of Harmony 
and then countless other chorus and quartet 
performances helped me cope. I sent an email 
to Jim Henry and told him a little about my life 
and expressed my gratitude for the blessing 

that Ambassadors of Harmony had been to me. 
Jim asked if he could share my email with his 
chorus and I agreed. At Nashville’s 2016 Inter-
national Convention near my home in Gallatin, 
Tennessee, I shared my story with the Ambassa-
dors in person. Now I share it with you.

YOU CANNOT KNOW THE BURDENS OF THOSE WHO 
WATCH YOU PERFORM
I rarely share this much detail, even with my 
closest friends. But saying “I’ve been through 
a lot” doesn’t tell you how difficult, lonely, and 
depressing it was.
 The heaviness of my burdens built gradually. 
It started a few years ago, when I was trying 
to keep up with my newly expanded duties at 
my 14-year-old hospital office job. I was barely 
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Right: Carolyn and “Dutch” 
Brandenburg in 1990, long before a 
series of downturns would change 
their lives. Far right: Parkinson’s 
disease slowly took Dutch away 
from his happy and supportive 
personality, leaving him in extreme 
pain and Carolyn in a constant state 
of exhaustion. Their recent discovery 
of barbershop harmony–and a deep 
treasure trove of uplifting online 
performances–was one of the few 
things that could transport them 
away from their heavy burdens.

afloat when I learned my 90-year-
old mother was having severe back 
pain and needed full-time assistance. 
It was a long, difficult challenge to 
wrap up her life in Florida and set 
her up to get the care she needed 
near us in Tennessee.
 Before this transition, I leaned my 
job was being outsourced. After mom 
arrived, I was working in two de-
partments and traveling 45 minutes 
to the assisted living facility, and it 
was more than I could handle. We 
then learned that her back prob-
lems were caused by bone cancer. 
Six months later—two weeks after I 
started a new job—she passed away. 
The same week, both my HVAC sys-
tem and hot water heater broke.
 The prolonged stress may have 
been a trigger for what became a 
months-long struggle with acute 
bronchitis. Yet, I didn’t dare take 
time off from my new job. After my 
health declined for four months, my 
doctor insisted that I take time off to 
recover. While at home recuperating, 
I realized that my husband, “Dutch,” 
and his years-long struggle with Par-
kinson’s disease, was doing far worse 
than he’d told me. He was falling 

often and not telling me. He needed 
full-time care. I wasn’t sure I was ei-
ther financially or emotionally ready, 
but I retired from my job—there was 
no acceptable alternative.

HARD TIMES BECOME UNBEARABLE
Over the next four years, I watched 
the man I loved have his life stolen 
from him.  At first, only some days 
were bad. Eventually, all were bad. 
Some days he could hold a decent 
conversation and walk with a cane; 
other days he would argue with the 
wall and couldn’t walk without my 
constant lifting. He fell often, and 
I struggled to get him off the floor 
without injuring him or myself. He 
thrashed and hollered in his sleep, 
and was humiliated that he couldn’t 
button his shirt, tie his shoes or cut 
up his food.
 On good days he told me he loved 
me; on bad days he was paranoid and 
cursed at me—far out of character for 
him. The once lively, happy man who 
loved to tease had lost his person-
ality, his zest for life, his sense of 
humor, his dignity, his sense of self-
worth, and even his ability to smile. 
 As the months and then years wore 

on, my isolation and loneliness deep-
ened. As his sole caregiver, I was 
exhausted from months with high 
stress and little sleep. When I could 
get on the computer, it was mostly to 
research Parkinson’s so that I could 
help Dutch. It was in these bleak and 
weary circumstances that I saw my 
first barbershop video.
 I don’t know what either I or 
Dutch would have done without this 
lifeline. Every chance I got, I tried to 
watch barbershop chorus and quar-
tet videos. The beautiful music made 
by men singing with their hearts 
lifted my spirits and helped me cope.
 During the last few months of his 
life, Dutch’s stomach pain was so 
severe that he begged me to overdose 
his painkillers and let him die. That 
was one thing I could not do, but 
I was desperate to ease his suffer-
ing. Listening to barbershop music 
soothed his soul, too, and was one of 
only things that provided an escape.

PULLING OTHERS FROM THE “MIREY CLAY”
I share these details only so you can 
imagine the weight that some people 
in your audiences feel—so that you 
may realize how much joy your music 
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brings and how much it helps people 
having a rough time. There are so 
many other people who need a few 
minutes to forget their problems and 
be joyful. People battling illnesses, 
people going through a divorce or 
a death in their family, someone 
dealing with a child’s severe illness 
or addiction. Someone experiencing 
employment challenges, financial 
problems, people with PTSD, anxiety, 
depression and loneliness.
 According to the University of 
Michigan’s Health and Retirement 
Study, 28 percent of people over 50 
are affected by chronic loneliness. 
Any of those things can completely 
overwhelm you and cause you to feel 
trapped, with no way out.
 There is an old gospel song called 
“He Brought Me Out” that we used 
to sing at camp meetings when I was 
a teenager. One phrase kept going 
through my mind, “He brought me 
out of the miry clay.” Miry clay is 
sludge, mud, gunk—thick, almost 
like quicksand. It’s difficult to pull 
yourself out from the physical and 
emotional pain because of the weight 
that pulls you down.
 It took a while before I finally 
remembered two more phrases from 
the chorus. “He brought me out of 
the miry clay, He put my feet on the 
Rock to stay, He put a song in my 
heart today.”

WATCH ONLINE The Ambassadors of 
Harmony’s 2009 Gold Medal-winning 
performance can be seen at
https://youtu.be/QmDGntpZC3I

PUTTING A SONG INTO HEARTS
Putting a song into hearts—that’s 
where you come in. When you meet 
to rehearse and sing together, you 
minister to each other—you support 
each other. When you perform, you 
touch audience members, who can 
forget about their problems. Some-
times you can see the effect you have 
on them. Every time someone listens 
to your music you touch their lives—
thousands all over the world who 
accidentally find you just like I did.  
Music goes straight from the ears to 
speak to hearts and souls. I believe 
God works through you and your 
music. You don’t have to be in a med-
al-winning group to touch peoples’ 
lives. You just have to sing with your 
heart and sing in harmony—harmony 
of music and of spirit.  
 I thank you on behalf of all of the 
people whose spirits are lifted by lis-
tening to your music, those whom you 
will never meet if even know they ex-

ist. Most of all, I thank you for lifting 
me up from the miry clay; that weight 
that was holding me down is lifted 
when I hear your music. You put a 
song in my heart that I can sing over 
and over and it helps me through the 
times when I feel so overwhelmed.
 I cannot express enough how 
much you have blessed my life and 
the lives of countless others. Keep 
spreading sunshine, harmony and 
love. The world needs that now more 
than ever. You truly do touch peo-
ples’ lives through your music!  n

“I THANK YOU ON BEHALF 
OF ALL THE PEOPLE WHOSE 
SPIRITS ARE LIFTED BY  YOUR 
MUSIC, THOSE WHOM YOU 
WILL NEVER MEET, IF YOU 
EVEN KNOW THEY EXIST.”

Finally face to face. Author Carolyn Brandenburg with Ambassadors of Harmony co-director Jim Henry in 
Nashville, 2016. It is fitting that the performance that first swept Carolyn away came under the baton of the 
man who coined the phrase “gold medal moments.” 
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W hen Erin Harris describes 
her work as Senior Direc-

tor of Impact, she invariably has to 
explain what we mean by “impact.” 
She’s okay with that. 
 Impact is still kind of a new con-
cept for BHS as an organization driv-
en by social good—whether you call 
that good enriching lives through 
harmony, or Everyone In Harmony, 
or simply making people happy. The 
Barbershop Harmony Society looks 
at impact  using three dimensions. 
 Breadth: how widely barbershop 
is practiced, heard, absorbed.
 Depth: how the experience of 
barbershop music and culture deeply 
improves communities and the lives 
of individuals
 Focus: how we do the above by 
replicating, improving, and fine 
tuning our ability to make it easy 
and empower an individual to use 
singing as a “tool” they can use for 
the rest of their lives—we call this 
creating lifelong singing journeys.
 It’s the connective tissue that cre-
ates generations of Barbershoppers 
and connections between individ-

Increasing our impact

uals and their 
singing com-
munities. It’s 
the thousands 
of Barbershop-
per stories that 
sound like you 
could swap out 
another person’s 
name and that 
would be the 

only thing that changed about their 
journey to barbershop and singing 
for the rest of their lives. It’s the 
marriages formed and kids that have 
been raised. It’s the youth program 

participants inspired to become the 
barbershop director.
 It’s the journey. It’s what the BHS 
is good at. It’s what makes us unique 
as a nonprofit beyond improving 
lives and lots of people participating 
and loving what we do. 

Escaping the narrowness of 
measuring only breadth
For decades, our primary measures 
of Society success were of breadth: 
How many members? How many 
quartets? How well do we sing? Are 
we recognized as a legitimate mu-
sical form? Are audiences familiar 
with us? Are we financially sus-
tainable as a result of dues, events, 
merchandise? How much have we 
grown?
 For the most part, though, those 
measurements have been taken 
mainly on men participating as BHS 
members actively singing in chorus-
es and quartets. We are now taking 

Feeling good about doing good is a good 
start. Bringing much more of that good to the 
entire world is our long-term opportunity.

Right: Members of Double Date quartet teach a tag to 
a new fan at Give Kids the World Village in Orlando. 
It was one of many outreach activities that took place 
during last year’s International Convention.

Erin Harris
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What gets measured gets improved. But how?

Having identified the difficulty of measuring our impacts, Erin and her team neverthe-
less press onward. 
 A Baseline Report delivered by consultant Mark McCormack in 2018 put some of 
these in tangible form. By measuring our Harmony Hall programs in 2018, we can start 
to see more than just “counting noses.” We can even see more than how well the event 
was operated; we can see where participants found real value in the experience. From 
there, we can decide what programs or what aspects of programs have the most impact 
and double down on those aspects ... while also eliminating the aspects that aren’t as 
valuable.
 This is about more than attending an event, this is about the “why” what we’re 
doing is important. Whether we do what we do just because more people is more fun 
(breadth), it changes lives (depth), or it facilitates a lifelong singing journey (focus), all 
of it is impact. All of it is important to think about so that we add value to the people 
and singing communities we serve. 
 If you’re interested in asking questions that get to the heart of your programs’ impact, 
we have a bank of questions you could ask people participating in your programs. Con-
tact impact@barbershop.org for links to further materials in the BHS Document Center.  

on a broader understanding of People 
Interested in Barbershop. Rather 
than counting only those who have 
reached this highest level of commit-
ment to harmonizing, People Inter-
ested in Barbershop encompasses all 
our audiences, YouTube watchers, 
families and superfans. Even more 
broadly, it can include all singing 
communities—barbershop first, as 
always, but also fellow travelers who 
are making a difference by singing 
together. 
 Moving forward, we can expand 
our reach of services and interac-
tions. There are more ways to be 
“into barbershop” than singing in a 
BHS weekly chapter meeting.  Of-
fering those valuable interactions—
music, education, distance learning, 
connectedness to the barbershop 
universe—all will swell the ranks of 
people in the barbershop sphere. 
 
What matters the most can be 
difficult to measure
Counting noses, dollars, and aware-
ness is easy—they’re tangible, 
quantifiable, can be compared year 
over year. But how do you measure 
the value of a smile of a nursing 
home patient? What’s the price of a 
night of quartet rehearsal completely 
consumed by laughter? What kind 
of device measures Goosebumps Per 
Minute when a youth chorus sings 
for an audience of thousands of Bar-
bershoppers?
 These “gold medal moments”—
when the medium of barbershop 
harmony becomes a means for 
human connections—happen to us 
all every day. They’re the fabric of 
barbershop culture, and they are a 
transforming social good. They are 
perhaps the most valuable thing we 
do—and frustratingly, the hardest to 
measure objectively. Fortunately, an 
interconnected world gives voice to 

these moments, and help us repeat-
edly tell our story to the world as a 
whole, while reminding us of what 
we ourselves value most highly in 
our barbershop experience.

Bringing it to scale: our ultimate 
purposes
The broader implication—that 
changing one life at time leads to 
better people, communities, and 
world—was discussed at great depth 

by Chief Strategy officer Kevin 
Lynch in the Nov/Dec 2018 issue of 
The Harmonizer. 
 Harnessing the breadth of people 
interested in barbershop and ways to 
be involved (the first dimension), and 
multiplying by the depth of personal 
and community impact (second di-
mension), brings us to our full three 
dimensional impact on the world. 
Through the medium of barber-
shop harmony, we facilitate lifelong 
singing journeys that make ongoing 
changes to the quality of life.
 Bringing this to full scale will 
come from expanding our infra-
structure to support that jour-
ney: technology, volunteer power, 
knowledge. Our commitment to 
expand inclusion beyond our tradi-
tional boundaries of mostly white/
mostly male/mostly current singers 
provides both additional fuel and 
additional impact—an opportunity 
for exponential growth.  n
– Brian Lynch, PR/communication 
blynch@barbershop.org

COUNTING NOSES, DOLLARS, 
AND AWARENESS IS EASY—
BUT HOW DO YOU MEASURE 
THE VALUE OF A NURSING 
HOME PATIENT’S SMILE? 
WHAT DEVICE MEASURES 
GOOSEBUMPS PER MINUTE?
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AUDIENCES SEEM TO ENJOY TYPICAL 

BARBERSHOP PERFORMANCES MORE THAN 

MANY BARBERSHOPPERS DO! PERHAPS WE 

COULD ALL WORK ON (RE)LEARNING TO ENJOY 

BARBERSHOP PERFORMANCES AT EVERY LEVEL

ENJOYING 
BARBERSHOP

and BEING the kind of audience
every barbershop performer needs

“THEY SOUND LIKE SHEEP”
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A video of an international 
medalist quartet had just 
played to a room filled 

with Barbershoppers, and one sing-
er offered the sheep critique at the 
top of this article. I was astonished. 
First, we Barbershoppers are a wel-
coming group! Was this a healthy 
or even viable description for any 
performing group in our Society—at 
any level?
 Second, what must this person 
say about quartets that do not score 
in the 90s?
 Most Barbershoppers are far 
more encouraging than the sheep 
comment, and this article is less 
about how we critique each other 
and more about how we perceive 
each other. I’ve seen enough blunt 
and often brutal critiques of solid 
performances over the years to sus-
pect that many of us Barbershop-
pers share a common affliction: We 
don’t seem to enjoy typical barber-
shop performances nearly as much 
as our audiences do!
 So many post-convention 
conversations seem to evolve (or 
devolve?) into diatribes regarding 
how “Quartet A” should not have 
placed 3rd because of “Issue 1,” and 
the next quartet should not even 
be singing together because that 
baritone has “Issues 47-53” and the 
bass sings “too dark” for that bright 
lead with “Issues 61-65.” It seems 
that many of us either cannot or 
will not turn off our finely-tuned 
critical eyes and ears and simply 
enjoy the group before us.

 

Do we reflexively focus 
on whatever needs 
improvement?
After hearing about the barnyard 
status of the above quartet (and 

after some personal reflection), 
I decided to test my hunch. I 
started by surveying Barber-
shoppers on Facebook, asking for 
instant reactions to two quartets 
of different abilities. One would 
likely score in the low 60s, a 
middle-of-the-road level that 
most non-Barbershoppers would 
likely perceive as competent and 
at least somewhat entertaining. 
The other quartet would likely 
score in the low 80s, approaching 
International Semifinals level, or 
the beginnings of very high-level 
performance.
 The goal was to elicit immedi-
ate feedback, both positive and 
negative, on the audience experi-
ence. Overwhelmingly the results 
were positive. As expected, how-
ever, the lower scoring quartet re-
ceived many negative criticisms, 
especially when comments were 
written while respondents were 
watching the video live.
 Many of the responses were en-
couraging, regardless of the quar-
tet’s performance level. However, a 
few negative comments stood out:

“… just a run-of-the-mill quartet.”

“Choppy. Big guts.”

“Meh. Nasal. Overpowering lead.”

“These quartets should not be 
allowed to represent the Society at 
any level.”

“Their unit sound is well seasoned 
but they annoy me.”

“Not what I was expecting, kinda 
meh, I wasn’t compelled by the 
performance or the song.”

“Song made no sense. Major tuning 
issues.”

“Very out of tune. Vehicle might be 
too much for the skills of the per-
former. Difficult to watch the whole 
performance.”

“Low 60s at best. “Cheesy” moves, 
never really lock a 
chord. It appears 
there was insuffi-
cient rehearsal to 
match/coordinate/
blend.”

 After they 
watched the 
videos, I asked 
the participants 
how they would 
explain the videos 
to non-Barbershop-
pers. Encouraging-
ly, these responses 
were all well-intentioned, and 
only one said that they would call 
one of them “not very good.”

 
Our internal “flaw 
detectors”
We hear incredibly high caliber, 
artistically nuanced performanc-
es from top barbershop groups. 
Unlike most art forms, our idols 

Facebook survey
respondents
*more than one answer possible

Competitor: 77%
Non-competitor: 19%
Judge/Clinician/Coach: 9%
General Audience: 7%
 
BHS experience
10+ years: 74%
5-9 years: 7%
3-5 years: 9%
0-3 years 9%
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Professor of Music and a Choir Director 
at Peru State College (Nebraska). He has 
been a Barbershopper since 2003. 
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are often also friends and colleagues. 
However, members of typical groups 
are also friends and colleagues, and 
too often we hold them to the same 
high caliber standards.
 Most of us would cheer as loudly 
for a touchdown by our local high 
school football team as we would 
for a touchdown at the Super Bowl. 
Likewise, any reasonably competent 
barbershop performance will likely 
be well received by most audienc-
es—it doesn’t have to be pro level to 
be entertaining. But because bar-
bershop is our “business,” we often 
have a hard time removing our “pro 
scout” filters. We find ourselves dis-
secting every flaw in every “player” 

rather than just enjoying the game.
 It becomes harder and harder to 
enjoy contest performances if we 
habitually rank every performance, 
constantly looking for reasons to 
drop a given group’s score. I am 
guilty of this, and my assumption, 
based on the data from the survey, 
is that many of us are as well. How 
many times have you watched a 
chapter show and thought, “Wow, 
that’s definitely a mid-70s perfor-
mance!” Chances are we have all had 
similar experiences.

 
Enjoying ALL 
barbershop a little more
So, what can we do to enjoy all bar-
bershop performances—not just the 
championship contenders?

1 Leave “score reductions” to the 
judges

Again, we too often start with our 
experience of what the best groups 
do then look for reasons the group in 
front of us should not score as high. 
Even if we are not scoring, we tend 
to find faults rather than positives. 
My students will often point to the 
1-2 notes they missed rather than the 
147 they sang correctly.

2 Adopt a “bottom/up” approach
Assume nothing from the group, 

but rather look for things that 
increase the ensemble’s positives. 
Remind yourself that it is someone 
else’s job to assign a score or ranking, 
and that this group will not be 
turning to you for feedback. Freed 
from imaginary responsibilities, 
instead of saying, “That blend was 
unfortunate,” you are empowered 
to look for positives: “Man, that lead 
has a phenomenal chest voice!”

3 Remember the reasons 
barbershop exists

Barbershop harmony was enjoyed 
for decades before there were med-
als, conventions, and scoresheets. 
Barbershop is one of the few per-
forming arts where the top perform-
ers can be amateurs. Embrace that 
and realize that we are all part of the 
development process.

4 Know the reason the performer 
is there

Contest performers may simply 
want to perform for a larger crowd, 
or receive feedback from fantastic 
coaches and judges. Maybe they have 
a special message to share. Whatever 

“BECAUSE BARBERSHOP 
IS OUR ‘BUSINESS’ WE 
OFTEN HAVE A HARD TIME 
REMOVING OUR PRO 
SCOUT FILTERS. WE FIND 
OURSELVES DISSECTING 
EVERY FLAW IN EVERY 
PLAYER RATHER THAN JUST 
ENJOYING THE GAME.”

The author (far left) sings tenor with Level Up quartet and 
belongs to two chapters in Nebraska. He also directs Peru 
State College’s Presitige show choir (not shown).
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the case, enjoy their presence. One 
of the hardest, most nerve-wrack-
ing things any of us do is perform 
in front of our peers. Let the judges 
adjudicate while you enjoy watching 
the group live out its story.

5 Relate to what the performer 
must be feeling

Every performer is feeling a cacophony 
of different emotions. Feel those 
emotions with them! If a performance 
does not go as planned, remember one 
of your own performances that didn’t 
go well. Remember any positives you 
took from that experience and find 
those beacons of hope in the current 
performance.

6 Relate to the text
This is easier said than done. If 

you do indeed find the singing to 
be unbearable, perhaps find joy in 
the text. If the performers did their 
homework, the text will tell a story 
that the listener should be able to 
understand, regardless of sound.

7 Relate to the arrangement
Ask yourself what you like 

about the arrangement. Were there 
moments in the chart that stood out? 
What would you tell the arranger 
about their chart that would be of 
positive value?

8 How would YOU perform this 
better? (Not what should THEY do)

If you find yourself caught in the 
criticism trap, at least put those criti-
cisms to positive use by explaining to 
yourself how you would do it better; 
become a better performer through 
others’ displays. You will feel better 
about your ability to perform, and 
you will be able to compare and con-
trast to other live performances.

9 Smile. We are not at war with 
each other.

I hope that no one in our Society has 
ill will toward another performing 
group. We could all smile more. 
Remember the hard work the group 
probably put in prior to their perfor-
mance, and that they are showing 
vulnerability in performing for an 
audience. Even if you consider the 
gift to be “socks for Christmas,” at 
least you received a gift. (And hey, 
your feet are warmer now!)

10 Remember: barbershop is 
supposed to be fun! 

People join choruses and quartets 
because they love to, not because 
they must. Nobody benefits from 
the negative, critical, over-thinking 
audience member. Everybody benefits 
from the enthusiastic patrons who 
are willing to share their time so we 
amateurs can become better at the 
craft we enjoy.
 If we all are sincere in supporting 
each other in a positive way, our 
brothers and sisters on stage will 
benefit in myriad ways. We all have 

bad days; and not every performance 
will be to our liking. Yet, if we follow 
the short list above, may we always 
be able to find the positives in a per-
formance before the negatives.

 
“Average” groups might 
be better than you think
As Barbershoppers, we can step back 
and realize that most of the public is 
not nearly as critical of the perfor-
mances in our style as we are. Many 
times, we are critical or even embar-
rassed by performances that people 
outside of our Society may find to be 
valuable, acceptable, and entertain-
ing. Very few audiences care about 
the intricacies and nuances like we 
do. More than we can, audiences can 
enjoy performances that are simply 
in tune and reasonably presented. 
Learn from our non-barbershop 
friends and focus more on the “En-
couragement” aspect of barbershop 
singing.
 … and no, friend, the critiqued 
quartet did not, nor have they ever, 
sounded like “sheep.”  n

Our top groups are collectively getting millions of online views—people love high-end four-part harmony! You 
know who else got millions of views? A few members of the Oakville Entertainers Chorus singing for themselves 
at a Toronto coffee shop. Top-level barbershop is great, but typical barbershop is pretty darn good, too!
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Visit www.sweetadelines.com/neworleans
for registration and event information.

73rd Annual Convention and Competition
Sept. 16-21, 2019 • Smoothie King Center 

New Orleans, La., USA

Experience the historic neighborhoods, iconic streets, fabulous food and rich musical  
history of New Orleans during Sweet Adelines’ International Convention and Competition.

Join us for our greatest week of the year! 
Save up to $50 USD on early registration!

Barbershoppin’  
the Big Easy!



INSIGHT (CAR) Steve Bogaerts (T), Warren Weitkamp (L), Adam Wheeley (BS), Phil Griggs (Br) 
Facebook.com - Insight Acapella Quartet

INFINITY (NSC) Mikey Mancuso (Br), Tom Nawrocki (Bs), Lewis Law (L), Kevin Gillett (T)
facebook.com/Infinitybarbershopquartet

FLEET STREET (CSD) Matt Suellentrop (T), Aaron Zart (L), Eeyan Richardson (Bs),
Mike Bass (Br) fleetstreetquartet.com; facebook.com/fleetstreetqtet

ENTOURAGE (DIX) DC Nash (T), Ian Galvin (L), Jeremy Conover (Bs), Dusty Schleier (Br)
facebook.com/EntourageQuartet; EntourageQuartet.com 

MOMMA’S BOYS (EVG) Steven Kelly (T), Ian Kelly (L), Michael Kelly (Bs), Sean Kelly (Br)
mommasboysquartet.com; facebook.com/mommasboysquartet

CAPITOL RING (FWD)  Dallas Halvorson (T), Larry Halvorson (L), Mike Stewart (Bs),
Kevin Palmer (Br) facebook.com/CapitolRingQuartet

INTERLUDE (ILL)  Ben Mills (T), Benjamin Light (Bs), Mark Servos (L), Nathan Gross (Br)
facebook.com/InterludeQuartet

HARMONIC THUNDER (JAD)  Will Baughman (Br), David Parrett (Bs), Nathan Ogg (L),
Kevin Clark (T) harmonicthunder.com;  facebook.com/HarmonicThunderQuartet

2018 DISTRICT QUARTET CHAMPIONS

Visit www.sweetadelines.com/neworleans
for registration and event information.

73rd Annual Convention and Competition
Sept. 16-21, 2019 • Smoothie King Center 

New Orleans, La., USA

Experience the historic neighborhoods, iconic streets, fabulous food and rich musical  
history of New Orleans during Sweet Adelines’ International Convention and Competition.

Join us for our greatest week of the year! 
Save up to $50 USD on early registration!

Barbershoppin’  
the Big Easy!



HI-MARK (LOL)  Isaac Cuellar (T), Zachary Lindquist (L), Dylan Ahmann (Bs), Charles Barrett (Br)
facebook.com/himarkquartet

MIDTOWN (MAD)  Nick Gordon (T), Anthony Fortino (L), Christian Diaz (Bs), KJ McAleesejergins (Br)
www.midtownquartet.com; Facebook.com/midtownquartet

GREENLIGHT (NED)  Will Rogers (Br), Chris Cutler (Bs), Sebastian Massa (L), Louis Jack Ades (T)
greenlightquartet.com; facebook.com/GreenlightQtet

PLAYBACK (ONT)  Mike McKim (T), Kevin Harris (L), Jean Sauvé (Bs), Lee Sperry (Br)
playbackquartet.ca; facebook.com/PlaybackQt

REMIX (PIO)  Matthew Root (T), Sam Patrie (L), Brendan Monroe (Bs), Jonathan Woolf (Br)
facebook.com/remixbarbershopquartet

THE HARBOR HOUSE 4 (SLD)  John Donohue (Br), Brian Marshall (Bs), Peter Frank (L), Joel Gross (T)
facebook.com/harborhouse4

LEGACY ROAD (SWD) Eric Bell (T), Bret Morris (L), 
Joel T. Rutherford (Bs), Jason Stuart (Br)
facebook.com/LegacyRoadQuartet

AVERAGE JOES (RMD)  Joseph Hopkin (T), Adam 
Haggart (L), Chaz Chester (Bs), Danny Ryan (Br)
Facebook.com/averagejoesquartet

HEADLINE (SUN)  Timothy Perenich (T), Shawn Thomas (L), Tom Bronson (Bs), 
Alex Sturgill (Br) facebook.com/headlinequartet

High resolution photos not available for Legacy Road, Average Joes

2018 DISTRICT QUARTET CHAMPIONS
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The 2019 Leadership Summit is set to be 
the must-attend event of the year. 
Leadership Summit is an annual event 
where ANYONE across the Society can 
come to be inspired and motivated to 
support the development of themselves 
as leaders and the communities they 
serve. Are you interested in improving 
your leadership skills? Are you interested 
in leading YOUR organization forward? 
Are you interested to learn more about 
Everyone in Harmony and how you can 
get involved in growing the Barbershop 
Harmony Society to millions?

During a 4-day immersion on the campus of 
Belmont University in Nashville, TN, attendees 
will be lead through a series of interactive 
engagements where they will meet new 
leaders, develop and enhance leadership skills, 
and prepare for the future of the Society. If you 
have yet to attend a Leadership Summit, this is 
a great year to start! Not only will it host the 
final stop in the Everyone in Harmony 
Roadshow (Barbershop.org/Roadshow), but 
attendees of Leadership Summit will also be 
able to take advantage of Harmony University 
programming, including General Sessions, Ice 
Cream Socials, and Master Classes!

A BETTER 
WORLD 

THROUGH 
SINGING
A BETTER 

WORLD 
THROUGH 

SINGING
A BETTER 

WORLD 
THROUGH 

SINGING

A BETTER 
WORLD 

THROUGH 
SINGING

A BETTER 
WORLD 

THROUGH 
SINGING

A BETTER WORLD
THROUGH SINGING

We fulfill our mission by partnering with 
singing organizations and funding programs 
that enable, encourage and enhance singing 
experiences for all ages ensuring everyone 
has access to the life-changing power of 
singing. 

WE PROVIDE PROGRAMS THAT: 
{ educate audiences about the benefits of 
singing
{ maximize investment potential

WE FUND PARTNER PROGRAMS 
THAT: 
{ provide singing and training opportunities 
to middle  school through college-age youth

{ provide singing and training opportunities 
to choral directors and singing educators

{ provide support and resources to 
communities of singers and their leaders

Our mission is to 
connect people 

through charitable 
giving to enrich lives 

through singing.

S I N G I N G  C H A N G E S  L I V E S .
J O I N  T H E  C A U S E . 

MORE INFO AT
HARMONYFOUNDATION.ORG
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CARDINAL
Francis Donnelly
Seymour, IN

CAROLINAS
Ernest Geiger
Greensboro, NC
Winston-Salem, NC
Jon Vickers
Rocky Mount, NC
Greater Gaston, NC
Winston-Salem, NC

CENTRAL STATES
Paul Jensen
St. Louis Suburban, MO

DIXIE
Robert Perry
Lake Lanier, GA
Larry Bush
Mobile, AL

EVERGREEN
Douglas Lynn
Tualatin Valley, OR
Ted Deschamps
Missoula, MT

FAR WESTERN
Francis Donnelly
Frank Thorne
Everett Heer
Sun Cities, AZ
Robert Hornstein
Palomar Pacific, CA

William Scofield
Palomar Pacific, CA

ILLINOIS
James Dunn
Bureau County, IL
Donald Smit
Aurora, IL
Lake County, IL
Northbrook, IL
Chicagoland West Subur-
ban, IL
William Severinghaus
Champaign Urbana, IL
William Severinghaus
Bloomington, IL (Illinois), 

JOHNNY APPLESEED
James Moore
Miami-Shelby, OH
Willard Kapes
Cleveland East, OH
Northcoast, OH

LAND O’ LAKES
Brian Sanderson
Winnipeg, MB
John Boan
Regina, SK
John Ver Bockel
Appleton, WI
Lee Fredrickson
Green Bay, WI
William Lamberton
Plymouth, WI
John Peter Brandt

Appleton, WI
Robert Wozniak
Greendale, WI

MID-ATLANTIC
Arthur Hare
Cherry Hill, NJ
Charles Kenney
Brooklyn, NY

NORTHEASTERN
Anthony Joseph
Nashua, NH
Lowell, MA
Keith Goudge
Kentville, NS
Halifax, NS
Keith Hamilton
Bangor, ME (Northeastern), 
Richard Sears
Saratoga Springs, NY
Robert Turner
Brunswick, ME
Portland, ME
Ronald Gregory, Sr.
Enfield, CT
Stephen Jordan
Bangor, ME
Tyler Pinney
Manchester, CT

ONTARIO
Brian Gidlow
Newmarket, ON
Don Fernandes
Newmarket, ON

Jack Biggers
Newmarket, ON
James McDougall
London, ON
Strathroy, ON
Bernie West
Middlesex Centre, ON
London, ON
David Innes
Newmarket, ON
Neil Laliberte
Newmarket, ON

PIONEER
Alan Cole
Grosse Pointe, MI
Bruce Ming
Holland, MI
Carl Bos
Holland, MI
Devere Middleton
Frank Thorne
Howard Masters
Grosse Pointe, MI
John Bolton
Grosse Pointe, MI
Kenneth Cook
Holland, MI
Lynn Barber
Livingston County, MI
Nicholas Piccione
Grosse Pointe, MI
Perry Mellifont
Holland, MI
Robert Martin
Grosse Pointe, MI

Rudolf Breiling
Grosse Pointe, MI
William Lane
Grosse Pointe, MI
Gary Prevo
Wayne, MI
Detroit-Oakland, MI
Kyle Jurries
Holland, MI
Myron Lucas
Holland, MI

ROCKY MOUNTAIN
Herbert Sjursen
Santa Fe, NM
John Elving
Mt. Rushmore, SD

SENECA LAND
James McDonnell
East Aurora, NY
John Cathcart
New Bethlehem, PA

SOUTHWESTERN
Dale Deiser
San Antonio, TX
Frank Dahlberg
Northwest Louisiana
George Westover
South Texas Alamo Regional
New Braunfels, TX
San Antonio, TX
Centroplex, TX
Patrick Folmar
Oklahoma City, OK

Willis Winder
Frank Thorne

SUNSHINE
Richard Mato
Greater Pinellas, FL
Joseph McCarthy
Jacksonville Big O
Tampa, FL
Roger Culbertson
Palm Beach County, FL
Myron Lucas
Naples/Fort Myers, FL
Everglades, FL

Pacific Sound Chorus, Ventura, CA. Ideal can-
didates would have previous barbershop/a 
cappella directing experience, with the desire 
to continue to develop their skills with a 
barbershop chorus. This is a contract position. 
President@pacificsoundchorus.org 

The Beaufort (S.C.) Harbormasters seek an 
enthusiastic and dynamic director for our  
powerful 22-man chorus. We rehearse week-

ly, do an Annual Spring Show and numerous 
community and volunteer events. We do not 
compete. Contact Tim McGrath at beaufortba-
ri@gmail.com. 

Soundwaves Chapter in Barrie, Ontario of Sweet 
Adelines International, are 30+ fun-loving 
women who enjoy learning and performing. 
We are looking for strong leadership so that 
together we may realize our full potential. 

Contact President Lori Webel-Edgar at mgmt@
barriesoundwaves.com.
 www.barriesoundwaves.com

Shades of Harmony (London, Ont.) is a Har-
mony, Inc. chapter seeking the next level for 
our committed 24-member chorus. We are 
active in our community and have competed 
in our last five international contests. Contact 
Brenda Smith, brendasmith_5@icloud.com. 

DIRECTORS WANTED

Need a director? First 50 words are free for BHS chapters. marketing@barbershop.org. See see the most current postings at barbershop.org/directorsearch.

CHAPTER ETERNAL

Members reported as deceased between Nov. 1 and Dec 31, 2018. Send updates to membership@barbershop.org

John Elving
Immediate past presi-
dent of Rocky Mountain 
District, president of 
PROBE 

Frank Dahlberg
Creator of the ubiqui-
tous electronic pitch 
pipes used by hundreds 
of choruses. (Company 
has closed)

Nancy Foris
Long-time, multi-tal-
ented BHS staffer, 
Harmony, Inc. quartet 
champ
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BOARD OF DIRECTORS
President
Dick Powell • Crofton, MD
410-451-0694
leadsingerpowell@gmail.com 

Executive Vice President
John Miller • Westport, CT
203-254-9594
John.Miller@NBCuni.com

Treasurer
John Santora • Bel Air, MD
410-937-2611
jsantora@mac.com

Immediate Past President
Skipp Kropp • Indianapolis, IN
317-946-9882
skipp.kropp@steptoe-johnson.com

Executive Director/ 
Board Secretary
Marty Monson • Franklin, TN
800-876-7464
CEO@barbershop.org

Dr. Perry White • Nashville, TN
(Ex Officio, Harmony Foundation)
615-823-5611
pwhite@harmonyfoundation.org

BOARD MEMBERS AT LARGE
Jeremy Albright • Haslet, Texas
620-249-1605
jeremy.albright@gmail.com

Steve Denino • Grove City, Ohio
614-875-7211
steve.denino@gmail.com

John Donehower • Monroe, WI
563-599-8565
johndonehower@charter.net 

David Haedtler • Mountain View, Calif.
650-465-2848
davidhaedtler@gmail.com

Randy Loos • Lecanto, FL
727-510-5901
RandyLoos@gmail.com

Bernard Priceman • Tarzana, Calif.
818-625-2832
bpriceman@sbcglobal.net

MEMBER SERVICES  
DIRECTORY

Society Headquarters
110 7th Ave N • Nashville, TN 37203-3704
615-823-3993 • fax: 615-313-7615 • info@barbershop.org
Office hours: 8 a.m.-5 p.m. Central

www.barbershop.org
800-876-7464 (SING)

EXECUTIVE OFFICES 
Marty Monson
Executive Director/CEO
Megan Tankersley
Executive Assistant to the CEO

FINANCE
finance@barbershop.org
Erik Dove
Director of Finance/CFO
Jama Clinard
Controller / Human Resources
Nick Anello
Finance Administrator

CONVENTIONS 
events@barbershop.org
Dusty Schleier
Director of Events

STRATEGY
strategy@barbershop.org
Kevin Lynch
Chief Strategy Officer

MARKETING
marketing@barbershop.org 
Holly J. Kellar
Chief Marketing Officer
Sarah Brown
Marketing Coordinator
Jeremy K. Gover
Video Production
Eddie Holt
Graphic Design
Brian Lynch
PR/Communication
Jernie Talles Millan
Marketing Assistant
Amy Rose
Social Media & Communications

MEMBERSHIP/ 
CUSTOMER SERVICE
customerservice@ 
barbershop.org
Caki Gray
Director of Membership
Danny Becker
Quartet Success Manager/Service Rep.
Rich Smith
Contact Center Success Manager/
Service Representrative
Allison Barrett
Service Representative
Annie Reynolds
Service Representative
Douglas Gordon
Receptionist/Facilities

PROJECT MANAGEMENT/
IMPACT
support@barbershop.org
Erin Harris
Senior Director of Impact
Cassi Costoulas
Project Coordinator 
James Pennington
Chapter Success Manager
Devin Bradford
Community Development Manager

OUTREACH
outreach@barbershop.org
Joe Cerutti 
Director of Outreach
Chad Bennett
Show Production/Community  
Engagement 
Ashley Brown
Outreach Grants Coordinator
Ashley “Lani” Torroll
Outreach Youth Programs Coordinator

HARMONY UNIVERSITY
harmonyu@barbershop.org
Don Rose
Director of Music Education
Steve Scott
Music Education Specialist
Brent Suver
Education Team Assistant

HARMONY MARKETPLACE 
customerservice@ 
barbershop.org
Mark Morgan
Director of Marketplace and Retail Ops.
Justin Gray
Warehouse Manager
Krystie Mitchell
Warehouse Assistant

MUSIC PUBLICATIONS
library@barbershop.org
Janice Bane
Copyright & Publications Manager
Scott Harris
Arranger & Repertoire Manager

INFORMATION TECHNOLOGY
support@barbershop.org
Jaime Man
Solutions Architect
Sam Hoover
Systems Adminstrator
Annie Pennington 
Senior Developer & Digital Analyst

How can we help you barbershop today? Get answers from the staff at Harmony Hall
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STAFF
Dr. Perry White ** ***
President/CEO
pwhite@harmonyfoundation.org
Jim Clark
Regional Director
3042 • jclark@harmonyfoundation.org
Sean Devine
Planned Giving Manager
3054 • sdevine@harmonyfoundation.org 
Carolyn Faulkenberry
Chief Financial Officer
3041 • cfaulkenberry@harmonyfoundation.org
J.J. Hawkins
Donor Care Center Associate
3045 • jhawkins@harmonyfoundation.org
Jim Johnson
Director of Communications
3053 • jjohnson@harmonyfoundation.org
Brian Nelson
Donor Care Center Associate
3051 • bnelson@harmonyfoundation.org
Sarah Ogiba
Donor Care Center Manager
3040 • ogiba@harmonyfoundation.org
Dixie Semich
Development Operations Manager
3047 • dsemich@harmonyfoundation.org
Kyle Snook
Regional Director
3050 • ksnook@harmonyfoundation.org
Rick Taylor
National Development Manager
3046 • rtaylor@harmonyfoundation.org

     *** Also trustee
     ** Ex-officio 
     * Not board member

BOARD OF TRUSTEES
Gary Plaag – Chair
703-868-5152
gplaagbhs@gmail.com
Jeff Selano – Vice Chair
770-401-3324
stormfront0710@gmail.com
Debbie Cleveland – Secretary
813-230-7845
DebbieCsinger@aol.com
Don Laursen – Treasurer
559-733-1496
monyman@sbcglobal.net
Lynn Weaver – Immediate Past Chair 
616-485-3392
rhoda297@aol.com
Mike Deputy
801-733-0562
mikedeputy@utility-trailer.com
Don Lambert
850-240-5952
lambertDL@cox.net
Sherri Matthews
804-938-1611
smattsing@gmail.com
Mike Moisio
775-580-7395
mike.moisio@rhacp.com
Casey Parsons
614-306-8858
caseyparsons@gmail.com
Kendall Williams
206-949-7464
kendall.a.williams@frontier.com
Marty Monson
Society Executive Director/CEO**
Jim Warner*– General Counsel
901-522-9000, Ext. 104
warnerj@martintate.com

110 Seventh Avenue North, Suite 200, Nashville, TN 37203
866-706-8021 (toll free),615-823-5611, hf@harmonyfoundation.org

FRIENDS IN HARMONY
• Sing Canada Harmony • SingCanadaHarmony.ca
• American Choral Directors Association • acdaonline.org
• Phi Mu Alpha Sinfonia • sinfonia.org
• World Harmony Council • worldbarbershop.org
• National Museum for African-American Music • nmaam.org
• Sweet Adelines International • sweetadelines.com
• Harmony, Incorporated • harmonyinc.org
• National Association for Music Education • nafme.org
• Chorus America • chorusamerica.org
• Ladies Association of British Barbershop Singers • labbs.org.uk

SOCIETY SUBSIDIARIES (PARTIAL LIST)
• Association of International Champions • AICGold.com
• Association of International Seniors Quartet Champions • aisqc.com
• Harmony Brigade • harmonybrigade.org
• Barbershop Quartet Preservation Association • bqpa.com
• Ancient Harmonious Society of Woodshedders • ahsow.org
• Public Relations Officers and Bulletin Editors (PROBE) • probe-web.org 

OFFICIAL AFFILIATES
• Barbershop Harmony Australia 
 barbershop.org.au • Dan Millgate: dan.millgate@yahoo.com.au
• BHNZ (Barbershop Harmony New Zealand)
 barbershopharmony.nz • John Denton: johnandchrisd@gmail.com
• BABS (British Association of Barbershop Singers)
 singbarbershop.com • Peter Cookson: chairman@singbarbershop.com
• BinG! (Barbershop in Germany)
 barbershop-in-germany.de • Renate Klocke: renate.klocke@gmail.com
• Holland Harmony
 hollandharmony.dse.nl • Nelleke Dorrestijn: nellekedorrestijn@gmail.com
• FABS (Finnish Association of Barbershop Singers)
 fabs.fi • Jan-Erik Krusberg: jan-erik.krusberg@arcada.fi
• IABS (Irish Association of Barbershop Singers)
 irishbarbershop.org • Liz Nolan: iabsexecutive@gmail.com
• MBHA (Mixed Barbershop Harmony Assoc.)
 mixedbarbershop.org • Ron Morden: ronmorden@mac.com 
• SABS (Spanish Association of Barbershop Singers)
 sabs.es • Lyn Baines: president@sabs.es
• SNOBS (Society of Nordic Barbershop Singers)
 snobs.org • Henrik Rosenberg: henrik@rospart.se
• SPATS (Southern Part of Africa Tonsorial Singers)
 spats.co.za • Mark Jensen van Rensburg: president@spats.co.za

GENERAL CORRESPONDENCE/
EDITORIAL 
harmonizer@barbershop.org 

EDITORIAL BOARD
Holly J. Kellar, Brian Lynch, Amy Rose, 
Lorin May

EDITOR
Lorin May

ASSOCIATE EDITORS
Amy Rose, Brian Lynch



36 | The Harmonizer   |   January/February 2019   |   barbershop.org

Joe Liles, Tagmaster 
JoeLilesMusic@gmail.com

THE TAG

Get to know 
the beauty of 
an Earl Moon 
arrangement

Hall of Famer Earl Moon (1927-1996) was a superb 
teacher, director, quartet baritone, arranger, coach 

and adviser to all things barbershop. At the Society Har-
mony Colleges he taught the ever-popular class in tag sing-
ing. In old sheet music this is titled, “Call Me Back, Pal, O’ 
Mine” [sic], and Earl created this beautiful arrangement, 
shortened to “Pal O’ Mine Tag.” Both versions are at bar-
bershop.org/tags. It’s loaded with barbershop goodies!  n

PAL O’ MINE TAG
for male voices
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Music by HAROLD DIXON
Arrangement by EARL MOON

Words by LAWRENCE PERRICONE
PAL O' MINE TAG

(1921)
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